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Populus surveyed 1,260 accountants at Sage customer businesses in eight countries between 
July 29 and September 30, 2014.

Methodology

Country Number of surveys

All markets 1,260

USA 264

Canada 383

France 65

UK 111

Spain 99

Poland 79

Portugal 104

Brazil 155
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48%

58%

50%

49%

49%

46%

40%

39%

35%

20%

15%

20%

21%

20%

16%

14%

19%

31%

33%

27%

29%

30%

31%

38%

47%

41%

34%

All markets

Spain

Canada

USA

Brazil

Poland

UK

Portugal

France

On a scale of 0-10, where would you place yourself in terms of your attitude to risk?

Risk seeking (6-10) Neutral  (5) Risk averse  (0-4)

Attitudes toward risk: Nearly half describe themselves as
more risk seeking than risk averse.
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Attitudes toward risk: Nearly a third–rising to more than 
two-fifths in Portugal–say they have become more risk averse.

30%

44% 42% 39% 37%
30% 28% 26%

16%

52%

43%
39%

52% 52%

47% 52% 55%
64%

18%
13%

19%
9% 11%

23% 20% 19% 20%

How do you think your attitude to risk has changed in the last seven years?

I have
become
less risk
averse

I have
remained
the same

I have
become
more risk
averse

All m
arkets

Portugal

Spain
Poland

France

Brazil

Canada

USA
UK
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All m
arkets

Portugal

Spain
Poland

France

Brazil

Canada

USA
UK

58%
70% 67% 65% 60% 59% 54%

45%
35%

-19%
-8%

-19%
-13%

-19% -15%

-31% -34% -32%

3.3

6.1

8.4

2.9 2.4 3.2 2.6

-0.5 -0.3

By how much do you anticipate your business's turnover revenue to grow or shrink over the next 12 months?

Turnover will grow Turnover will shrink Mean growth in turnover

Business growth: The majority anticipate turnover revenue 
will grow over the next 12 months.
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37%

28%

25%

22%

21%

16%

13%

12%

5%

4%

4%

3%

0%

19%

 Increasing customer loyalty

 Increasing product/services portfolio

 Reducing my operating costs

 Pricing changes

 Using new marketing tactics and channels

 Investing in infrastructure and technology

 Attracting new talent

 Expanding into new markets or geographies

 Acquisition

 Increasing marketing team

 Increasing sales team

 Opening new domestic premises

 Opening new international premises

 Other

How do you plan to grow your business in the next 12 months? (All markets)

Business growth: More than a third say they plan to grow 
their business by increasing customer loyalty.
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All m
arkets

Portugal

Spain
Poland

France

Brazil

Canada

USA
UK

36%

62%
52%

40% 36% 32% 32% 30%
13%

-3% -5% -5% -3% -3% -2% -3% -4% -7%

1.2

3.3

0.9 1.0 1.2 0.9 0.8 0.6
0.0

Do you anticipate the number of people employed by your company increasing or decreasing over the next 
12 months? Increasing Decreasing Mean growth in headcount

Business growth: 36% say that the number of people employed 
by their firm will increase over the next 12 months.
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Business growth: Government bureaucracy and legislation are 
seen as the most common challenges to growing businesses.

28%

17%

10%

9%

8%

8%

7%

2%

0%

0%

13%

 Too much government bureaucracy and legislation

 Tax rates/tax relief for business

 Lack of skilled workforce to recruit from

 Business culture and entrepreneurial spirit

 Government handling of current economic challenges

 Government's attitude to business

 Access to capital and funding

 Lack of business infrastructure (for example, broadband and telecoms
connections)

 Access to international markets

 My country's currency/exchange rate

 Other

Thinking about your country as a place to do business, what is the biggest challenge to growing your  
business? (All markets)
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Many markets identify the level of government bureaucracy 
and tax rates as the biggest challenges to growing businesses.

29%
23%

Too much
government
bureaucracy

Gov. attitude to
business

France

21%
16%

Tax rates/tax
relief for
business

Too much
government
bureaucracy

Canada

27%
17%

Too much
government
bureaucracy

Biz. culture and
entrepreneurial

spirit

Spain

Thinking about your country as a place to do business in, what is the biggest challenge to growing your  
business? (Top two challenges in each market)

28%

13%

Too much
government
bureaucracy

Lack of skilled
workforce to
recruit from

USA

46%

19%

Too much
government
bureaucracy

Tax rates/tax
relief for
business

Poland

34%

15%

Too much
government
bureaucracy

Tax rates/tax
relief for
business

Portugal
43%

23%

Too much
government
bureaucracy

Tax rates/tax
relief for
business

Brazil

26%

11%

Too much
government
bureaucracy

Access to capital
and funding

UK
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Helping businesses: Reducing bureaucracy and business 
taxes are generally seen as the most important things for 
government to do.

30%

25%

12%

7%

5%

4%

3%

2%

2%

2%

1%

3%

4%

62%

52%

36%

30%

17%

18%

13%

13%

11%

12%

7%

7%

4%

Reduce business bureaucracy and legislation

Reduce business tax

Skills development and education

Reduce national debt

Put pressure on banks to lend more

Control energy/utility costs

Invest more in infrastructure projects—such as transport networks

Reduce interest rates

Bring stability to your currency value or exchange rates

Invest more in tech infrastructure such as broadband and Wi-Fi

Create specialist support networks and communities

Other

Don’t know

Most important

Top three

What do you think are the three most important things your government should be doing to help 
businesses in your country? (All markets)     
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Exporting: Less than 20% do business in a country outside 
of their own.

83%
91% 86% 86% 85% 81% 81% 80%

68%

17%
9% 14% 14% 15% 19% 19% 20%

32%

0.4 0.4 0.4 0.3 0.4 0.3 0.4 0.5 0.8

In how many countries outside of your own do you currently do business (sell products or services in)? 

1 or more

0

Mean:

All m
arkets

Portugal

Spain
Poland

France

Brazil

Canada

USA
UK
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Future exports destination: The vast majority don’t plan to 
expand their business in to other countries.

4%

1% 1% 1% 1%

89%

 USA  Germany  UK  Spain  China  None

In which countries do you plan to grow your exports in the next 12 months? (All markets—top �ve reasons)
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Export growth: Legislation and language are the two most 
common barriers to expanding their services internationally.

33%

20%

18%

15%

12%

11%

10%

8%

7%

6%

6%

3%

52%

Legislation

Language

Logistical costs

Level of competition in international markets

Exchange rates

Cultural differences

Lack of �nancial stability in foreign markets

Lack of �nancial stability in your domestic market

Lack of appropriate business software

Your country's reputation

Lack of technology infrastructure in target market

Multicurrency trading

Other

What do you think are the two biggest barriers to growing your exports? (All markets)
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24%

38% 34% 32% 29%
23%

17% 13% 11%

21%

20%

13%
21%

11%
30%

19% 23% 31%

19%

16%

19% 9%

5%

29%

22%

34% 24%

19%

17%
25%

13%
42%

6%

22%

25%

16%

17%
9% 9%

24%
14% 13%

20%

4%

18%

All
markets

Brazil Poland USA France Portugal Canada Spain UK

What one thing do you think your government should be doing more to help businesses grow exports?

Other

Champion
businesses and raise
awareness abroad

Provide advice and
guidance

Financial incentives

Changes to
legislation

Export growth: Accountants call for changes to legislation 
and financial incentives to help businesses grow exports.
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Export growth: Just 5% agree they receive the support they 
need from government to enable them to grow their 
international presence, while two-fifths disagree.

5%

9%

8%

5%

5%

5%

4%

3%

3%

39%

56%

55%

27%

21%

30%

65%

63%

67%

All markets

Portugal

France

USA

Canada

UK

Brazil

Spain

Poland

How much do you agree or disagree with the following statement? “I receive the support I need from 
government to enable me to grow my exports.”

Agree

Disagree
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Remote working: More than half say they use a tablet or 
smartphone to communicate with customers, suppliers, 
or colleagues.

53%

33%

29%

23%

17%

16%

16%

13%

12%

10%

8%

7%

5%

9%

29%

Communicating with customers, suppliers, or colleagues

Finding directions to customer or supplier locations

Business banking

Booking travel or events

Sharing �les (that is, Of�ce 365 or Google Docs)

Software/apps specially programmed for my business

Accounting and/or payroll

Presenting information during meetings

Billing and/or payments processes

Ordering materials or supplies

Tracking orders and delivery status of supplies

Reviewing business performance data

Sales processes

Other

None

Which of the following work activities do you currently complete using a tablet or smartphone? (All markets) 
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Remote working: The majority think tablets and smartphones 
will be most useful for communicating with customers, 
suppliers, and colleagues in the future.

56%

45%

40%

39%

38%

37%

36%

35%

34%

28%

27%

27%

26%

5%

11%

 Communicating with customers, suppliers, or colleagues

 Business banking

 Software/apps specially programmed for my business

 Finding directions to customer or supplier locations

 Presenting information during meetings

 Accounting and/or payroll

 Billing and/or payments processes

 Sharing �les (that is, Of�ce 365 or Google Docs)

 Booking travel or events

 Sales processes

 Reviewing business performance data

 Ordering materials or supplies

 Tracking order and delivery status of supplies

 Other

 None

For which of the following work activities do you think tablets and smartphones would be of most use in the 
future (including those that you currently use mobile devices for)? (All markets)
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Communicating with customers: The majority most 
commonly use email to communicate with their clients.

56%
67% 67% 66%

59% 56% 52%
47% 47%

28%

21% 20% 25%

24% 28% 32%
37% 33%

12% 8% 9% 3% 13% 12% 15% 14% 19%

3% 4% 4% 7% 3% 3% 1% 1% 1%1% 2% 1% 1%

All
markets

Spain Brazil France UK Canada Poland USA Portugal

How do you most commonly communicate with customers?

I don't
communicate with
customers myself

Other

In-person

Telephone

Email
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Data protection: The majority believe their company has 
adequate data protection, but nearly one in six do not.

72%

85%

85%

75%

74%

70%

66%

63%

63%

13%

11%

6%

7%

14%

13%

11%

25%

10%

15%

5%

9%

18%

13%

17%

23%

13%

27%

All markets

UK

Poland

Spain

Canada

USA

France

Portugal

Brazil

Do you feel your company has adequate data protection, privacy, and cybersecurity measures in place?

Yes Don't know No
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Mobile devices: The main advantage of using mobile devices 
is seen as the ability to continue working when on the move.

Main business advantage

All markets
I can continue working when I'm on the move./I can stay in touch with customers 

and suppliers more easily. (both 56%)

USA I can continue working when I'm on the move (60%)

Canada

France I can continue working when I'm on the move. (66%)

UK I can stay in touch with customers and suppliers more easily. (54%)

Spain I can stay in touch with customers and suppliers more easily. (68%)

Poland I can stay in touch with customers and suppliers more easily. (56%)

Portugal I can stay in touch with customers and suppliers more easily. (49%)

Brazil I can stay in touch with customers and suppliers more easily. (59%)

What do you think are the main business advantages of using mobile devices, such as smartphones
or tablets? 

I can continue working when I'm on the move./I can stay in touch with customers 
and suppliers more easily. (both 60%)
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Work/life balance: Nearly a quarter say mobile business has 
had a negative effect on their work/life balance.

44%

60%

57%

44%

44%

44%

41%

28%

26%

33%

32%

39%

32%

34%

28%

23%

39%

28%

23%

8%

4%

24%

22%

27%

37%

33%

46%

All markets

Brazil

Portugal

USA

Canada

Spain

Poland

UK

France

What impact do you think mobile business has had over your work/life balance?

It has had a positive effect It has not affected my work/life balance It has had a negative effect
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Remote working: On average, accountants estimate they 
spend 20% of their working day on mobile devices.

78% 84% 84% 84% 82% 76% 74% 70%

48%

16% 13% 13% 12% 14%
19% 23%

23%

25%

4% 2% 4% 3% 3% 3% 4%

16%

2% 1% 2% 1% 2% 3% 3%
10%

20% 17% 18% 18% 18% 20% 21% 23% 35%

Of the time you spend working each day, what percentage do you spend working on mobile devices, such 
as smartphones or tablets?

76-100%

51-75%

26-50%

0-25%

Mean:

All m
arkets

Portugal

Spain
Poland

France

Brazil

Canada

USA
UK
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Remote working: Just a third agree their customers should 
be able to contact their business 24/7.

13%

8%

45%

25%

25%

20%

12%

29%

6%

17%

I believe the mobile infrastructure in my
country makes it possible to work

effectively on mobile devices.

I believe that my customers should be
able to contact my business 24/7.

How much do you agree or disagree with the following statements?

Strongly agree Agree Neither agree nor disagree Disagree Strongly disagree
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Remote working: On average, more than half of accountants 
believe in the strength of their country's mobile infrastructure.

33%

39%

37%

34%

34%

34%

27%

24%

22%

All markets

Brazil

USA

Canada

UK

Portugal

Spain

Poland

France

“I believe that my customers should be able to contact my 
business 24/7.”

How much do you agree or disagree with the following statements? (% agreeing) 

58%

69%

65%

63%

62%

62%

50%

48%

31%

All markets

Portugal

USA

Poland

Canada

France

UK

Spain

Brazil

“I believe the mobile infrastructure in my country makes it 
possible to work effectively on mobile devices.”
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Access: A fifth say they can access, exchange, or update all 
their clients’ accounting information at any time and location.

22%

48%

21%

24%

35%

18%

20%

16%

23%

27%

15%

39%

35%

19%

31%

25%

27%

16%

46%

34%

36%

35%

42%

47%

51%

52%

52%

5%

3%

4%

7%

4%

5%

5%

5%

9%

All markets

France

Brazil

Portugal

Poland

UK

USA

Canada

Spain

Can you access, exchange, or update client accounting information from any location at 
any time?

 Yes—for all my clients  Yes—for some of my clients  No  Don't know
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Access: Most still prefer to access their software on-premises, 
with it installed inside their business.

63%
73% 69% 66% 65% 61%

55% 51%

35%

26%
18% 24%

25%
19%

33%

24% 31%

48%

9% 6% 5%
8% 16%

5%

17% 15% 15%

2% 3% 1% 2% 1%
4% 3% 2%

Which is your �rst preference to access your �scal, accounting, and payroll software?

Other

Online—in the
cloud

Hybrid solution (a
mixture of online
and on-premises
software)

On-premises,
installed inside my
business

All m
arkets

Portugal

Spain
Poland

France

Brazil

Canada

USA
UK
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62%

87%
75%

66%
60% 58% 57%

45% 45%

28%

6%
18%

26%
29% 27% 32%

42% 41%

5% 5% 4% 4% 6%
7% 5% 6% 5%

2% 2% 3% 1% 1% 3% 1% 6% 3%

3% 1% 1% 3% 4% 4%
5% 2% 5%

In general, how do your customers work with you most often?

Other

Interactive portal

Online collaboration—Shared
�les over the cloud (for example, 
Google docs, Of�ce 365)

Mobile—connected by phone/
email/cloud

Face to face and physical
documents

Access: Most accountants say their clients work with them 
face to face and with physical documents.

All m
arkets

Portugal

Canada

Poland

UK USA
Spain

France

Brazil
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Access: Accountants deal with clients’ data in a variety of ways.

27%

37%

34%

33%

27%

25%

25%

23%

21%

22%

30%

15%

13%

23%

18%

23%

22%

22%

21%

15%

19%

11%

22%

35%

22%

24%

22%

17%

16%

16%

14%

20%

15%

14%

16%

22%

33%

22%

34%

37%

30%

22%

35%

40%

32%

All markets

Brazil

Spain

Portugal

USA

France

Poland

Canada

UK

Which, if any, of the following statements describe how you deal with your clients' data?

I need to upload/download the
receipts and documents for
each client.

I need to export accounting
data in a speci�c format (.csv,
DATEV, .xml).

I don't need export
functionality—online access is
enough.

I need to sync the accounting
data with an external
accounting application.

None of these apply.
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Access: Three in ten say that collecting all necessary 
documents on time is the main business challenge when 
working with their clients.

29%

21%

17%

16%

8%

5%

4%

 Collecting all necessary documents on time

 Explaining accounting, tax, and payroll legislation/concepts

 Keeping clients to accounting deadlines

 Staying on top of the latest demands of clients, such as providing
business advice

 Justifying fees

 Explaining changes in legislation (for example, automatic enrollment)

 Other

In general, what is the main business challenge you face with your clients? (All markets)
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Access: Collecting all necessary documents on time and 
explaining legislation or concepts are frequently 
seen as challenges.

31%
25%

France

37%

24%

Keeping clients
to accounting

deadlines

Canada

27%
18%

Staying on 
top of client

demands

Explaining
legislation/
concepts

Spain

In general, what is the main business challenge you face with your clients? (Top two accountancy  
challenges in each market)

30%
21%

Collecting
docments

on time

Explaining
legislation/
concepts

USA

30% 29%

Explaining
legislation/
concepts

Poland

35%

24%

Explaining
legislation/
concepts

Portugal

37%
25%

Explaining
legislation/
concepts

Brazil

23% 20%

Keeping clients
to accounting

deadlines

UK

Collecting
docments

on time

Collecting
docments

on time

Collecting
docments

on time

Collecting
docments

on time

Collecting
docments

on time

Collecting
docments

on time

Staying on 
top of client

demands
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Usage: On average, accountants estimate that more than 
half their clients use accounting software and/or 
invoicing software.

14% 9%
22% 25%

19%
20%

26%

35%
9% 12%

9%

10%

12% 16%

12%

7%

17%
19%

13%
4%24% 14%

10% 5%

6% 9% 8% 13%

55% 53% 38% 24%

Accounting software Invoicing software Payroll software Inventory software

Approximately how many of your clients use the following types of software to manage their business? 
(All markets)

Don't know

100%

75-99%

50-74%

25-49%

1-24%

0%
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Usage: Accounting software is used more often in North 
America than in most other countries.

55
% 63

%

72
%

43
%

63
%

36
%

48
%

36
%

27
%

53
%

52
%

53
% 59

%

46
%

47
%

62
% 69

%

42
%

38
% 45

%

47
%

22
%

50
%

11
%

35
%

30
%

27
%

24
%

26
%

22
%

18
%

17
%

16
%

36
%

35
%

27
%

All markets USA Canada France UK Spain Poland Portugal Brazil

Approximately how many of your clients use the following types of software to manage their business? 
(Mean scores)

Accounting software Invoicing software Payroll software Inventory software
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Information: Courses and seminars from industry-focused 
organizations are the most common ways accountants keep up 
to date with legal changes and best practices.

50%

42%

42%

41%

26%

23%

21%

21%

6%

 Courses/seminars from industry bodies

 Accounting body communications (online)

 Accounting media (online)

 Courses/seminars and communications from vendors and
service providers

 Accounting body communications (of�ine)

 Business media

 Accounting media (of�ine)

 Other methods

 I don't generally do this

How do you keep yourself and your employees up to date with legal changes and best practices? 
(All markets)
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Information: In the U.S. and Canada, courses and seminars from 
industry-focused organizations and accounting body communities 
are the second-largest ways accountants keep up to date with legal 
changes and best practices.

42% 38%

Courses/
seminars from
industry bodies

France

46% 46%

Courses/
seminars from
industry bodies

Accounting
body comms

(online)

Canada

56%

36%

Courses/
seminars from
industry bodies

Other methods

Spain

How do you keep yourself and your employees up to date with legal changes and best practices?
(Top two sources in each market)

53% 51%

Courses/
seminars from
industry bodies

Courses/
seminars and
comms from

vendors

USA

65%

47%

Accounting
media (online)

Poland

62%

35%

Courses/
seminars

from
industry
bodies

Portugal

48% 45%

Courses/
seminars from

industry 
bodies

Courses/
seminars and
comms from

vendors

Brazil

60% 59%

Accounting
media (online)

Accounting
body comms

(online)

UK

Accounting
body comms

(online)

Accounting
body comms

(online)

Accounting
body comms

(online)
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Growth: The changing roles of accountants

20%

18%

18%

9%

6%

2%

42%

43%

39%

24%

16%

8%

30%

29%

29%

28%

34%

28%

5%

7%

9%

19%

29%

34%

3%

3%

5%

20%

15%

28%

We are broadening our practice's portfolio of expertise in
new disciplines (for example, business mentoring,

startup advice, mediation, payroll bureau).

We are adding new accounting services to our accounting
portfolio (contractors, self-assessment, taxation services).

We are embracing online and mobile technologies, and
training staff to use them.

We are adapting to a 24/7 culture and becoming “always on”.

We are restricting our core competencies to accounting.

We are reducing our range of accounting services.

Thinking about the changing role of accountants, do you agree or disagree with the following statements? 

Strongly agree Slightly agree Neither agree nor disagree Slightly disagree Strongly disagree
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Growth: Most say they are broadening their practice’s 
portfolio and/or adding new services.

62%

72%

69%

68%

65%

62%

59%

55%

52%

All markets

Poland

Portugal

Brazil

France

USA

Canada

Spain

UK

Thinking about the changing role of accountants, do you agree or disagree with the following statements?  
(% agreeing) 

61%

77%

74%

72%

69%

59%

54%

53%

51%

All markets

Poland

France

Brazil

Portugal

Canada

USA

UK

Spain

“We are adding new accounting services to our accounting 
portfolio (contractors, self-assessment, taxation services).”

“We are broadening our practice's portfolio of expertise in  
new disciplines (for example, business mentoring, startup 
advice, mediation, payroll bureau).”
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Growth: Many are embracing online and mobile technologies, 
but just a third are adapting to a 24/7 culture.

57%

63%

63%

61%

59%

56%

56%

52%

47%

All markets

Poland

Brazil

Spain

Portugal

USA

Canada

France

UK

“We are embracing online and mobile technologies and 
training staff to use them.”

Thinking about the changing role of accountants, do you agree or disagree with the following statements?  
(% agreeing) 

33%

42%

38%

37%

33%

33%

32%

28%

19%

All markets

Portugal

Brazil

UK

US

Spain

Canada

France

Poland

“We are adapting to a 24/7 culture and becoming ‘always on.’’’
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Growth: A fifth are restricting core competencies to 
accounting, and one in ten are reducing their range of 
accountancy services.

22%

28%

24%

24%

22%

18%

18%

18%

17%

All markets

Brazil

USA

Portugal

Canada

France

Spain

Poland

UK

“We are restricting our core competencies to accounting.”

Thinking about the changing role of accountants, do you agree or disagree with the following statements? 
(% agreeing) 

10%

17%

14%

14%

10%

8%

8%

5%

3%

All markets

  Brazil

  Spain

 Portugal

  Canada

  US

  Poland

  UK

  France

“We are reducing our range of accounting services.”
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Future changes: 40% of accountants do not foresee reducing 
their company's physical office as staff work virtually.

11%

16%

11%

9%

41%

33%

35%

27%

30%

21%

37%

25%

10%

17%

11%

23%

7%

14%

7%

17%

I can foresee a time when my company changes the mix of
skills looked for in staff as technology becomes more critical.

I can foresee a time when my company works 100%
through online and collaborative tools.

I can foresee a time when my company changes the way it
operates to win business from less online competitors.

I can foresee a time when my company reduces the physical
of�ce as staff work entirely mobile/virtually.

To what extent do you agree or disagree with the following statements?

Strongly agree Slightly agree Neither agree nor disagree Slightly disagree Strongly disagree
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Future changes: Majority of accountants foresee changing 
the mix of skills looked for in staff as technology becomes 
more critical.

53%

70%

56%

54%

54%

53%

52%

45%

41%

All markets

Poland

USA

France

Spain

Canada

UK

Brazil

Portugal

“I can foresee a time when my company changes the mix of 
skills looked for in staff as technology becomes more 
critical.”

To what extent do you agree or disagree with the following statements? (% agreeing)  

48%

66%

65%

57%

50%

46%

45%

44%

42%

All markets

France

Poland

Spain

UK

Canada

Brazil

Portugal

USA

“I can foresee a time when my company works 100% 
through online and collaborative tools.”
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Future changes: Nearly half of all accountants foresee 
changing the way it operates to win business from less 
online competitors.

46%

76%

49%

47%

45%

45%

42%

41%

37%

All markets

Poland

France

USA

UK

Spain

Canada

Brazil

Portugal

“I can foresee a time when my company changes the way it 
operates to win business from less online competitors.”

To what extent do you agree or disagree with the following statements? (% agreeing) 

35%

47%

40%

40%

36%

36%

34%

28%

17%

All markets

Poland

UK

Spain

USA

Canada

Brazil

Portugal

France

“I can foresee a time when my company reduces the 
physical office as staff work entirely mobile/virtually.”
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Readiness: More than half say when new legislation comes 
into place, their company needs to get ready immediately to 
assist clients.

56%

81%

73%

69%

67%

64%

47%

45%

41%

30%

16%

16%

25%

20%

28%

31%

41%

46%

14%

3%

11%

6%

13%

8%

22%

13%

14%

All markets

Brazil

Spain

France

Poland

Portugal

Canada

USA

UK

Thinking about when new legislation comes into place that will affect clients, which of the following statements  
best describes your company's approach?

My company needs to get
ready immediately to assist our
clients.

My company needs to start to
get ready in order to assist our
clients.

My company will get ready
once our clients request
assistance.
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Readiness: Nearly half feel their company has already 
adopted online technology.

46%

62%

59%

58%

57%

51%

37%

37%

22%

8%

6%

12%

5%

10%

4%

7%

8%

15%

5%

2%

9%

2%

1%

3%

7%

8%

4%

5%

8%

4%

3%

5%

4%

4%

6%

12%

2%

3%

1%

2%

3%

4%

10%

5%

3%

6%

11%

11%

14%

5%

18%

24%

18%

10%

26%

17%

27%

29%

34%

24%

All markets

France

Brazil

Portugal

UK

USA

Canada

Poland

Spain

When do think your company intends to adopt online technology?

We already have it in our practice. We intend to adopt it in the next 6 months.

We intend to adopt it in 6–12 months. We intend to adopt it in 12–24 months.

We intend to adopt it in more than 24 months. We do not intend to move online.

Don't know
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